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1. COURSE DESCRIPTION 

Objectives of the course 

The aim of the course is to develop the acquired knowledge of the English language of the 

profession, to expand and enrich the professional vocabulary and to determine the correct use 

of specific grammatical structures. Special emphasis was placed on developing students' 

ability to independently compose and write various business letters after this module, and to 

formulate and express in English their opinion on various topics in their field. 

1.1. Conditions to enroll the course 

Business English II attendance completed 

1.2. Expected learning outcomes of the course 

 
Outcome 1 Analyze types of conditional sentences (0,1,2,3 type; mixed); use narrative verb 
tenses correctly, and distinguish modal verbs by their functions. 
Outcome 2 Apply the acquired knowledge of vocabulary in the context of professional texts. 
Outcome 3 Distinguish relative clauses, use relative pronouns correctly; write a business 
letter. 
Outcome 4 Apply the vocabulary of the language of the profession in expressing their views, 
opinions and doubts about the topics covered. 

Content of the Course 

INTRODUCTION TO BUSINESS ENGLISH III  

International markets. Discusssion about the development of international markets.Reading: 
Trade between China and the US – China Daily, Reuters. Listening: An interview with an 
expert on negotiating. Language focus: Words and expressions for talking about free trade. 
Conditions. Writing: e-mail.  
Ethics. Discuss questions of ethics at work. Reading: The ethics of resume writing. Listening: 
An interview with the director of an environmental organisation. Illegal activity or unethical 
behaviour. Language focus: Narrative tenses. Skills: Considering options. Writing: report. 
Cultures. Cultural awareness in business. Reading: Culture shock – Finance Week. Skills: 
Social English. Language focus: Idioms for talking about business relationships. Advice, 
obligation and necessity. 



Advertising. Discuss authentic advertisements. Reading: A new kind of campaign. Listening: 
An interview with a marketing communications executive. Words and expressions for talking 
about advertising. Skills: Starting and structuring a presentation. Case study: Alpha 
advertising: Develop an advertising campaign. Writing: summary. 
Leadership. Qualities of good leadership. Words to describe character. Reading: Leading 
L'Oreal – Financial Times. Language focus: Relative clauses. Skills: Presenting. Business 
letters. 
Human Resources. Talking about job interviews. Reading: Women at work.Expressions for 
talking about job applications. Skills: Getting information on the phone.LW: -ing forms and 
infinitives. 

1.3. Types of teaching 

 lectures 
 seminars 

and 
workshops 

 exercies 
 distance 

education 
 field 

work 

 homework  
 multimedia and 

network  
 laboratory 
 mentoring 
 

other________________ 

1.4. Comments  

1.5. Obligations of the students 

 
Students are required to attend classes regularly, which means that attendance at classes is 
recorded by the signature of the student. Since the emphasis is on teaching and exercises, 
students are expected to actively participate in the teaching process, in individual and group 
work. In order to use English more successfully, students are also given various assignments 
(in class or as homework) that they are required to complete in order to take the final exam. 
 

1.6. Monitoring1 of the students' progress 

Attendance x 
Activity in 
class 0,5 

Seminar 
paper     

Experimental 
work     

Written 
exam 

2,0 Oral exam 1,5 Essay     Research     

Project     Continuous 
assessement 

    Report     Practical 
work 

    

Portfolio                    

1.7. Assessment and evaluation of students' work during the classes and in he final exam 

The grade  consists of: 
- Results of the 1st colloquium 
- Results of the 2nd colloquium 
- The results of the final exam 
- attendance and activitiy 
 

 
Example of score evaluation in the exam: 
 

outcome O 1. O 2. O 3. O 4. OBLIGATIONS TOTAL 

 
 



Min. 12 12 12 12 2 48+2 
Max. 24 24 24 24 4 96+4 

 
 
 
 
 
 
 
 
 
 

 
* Challenge learning outcome 
A student who has met the lower score threshold for the acquisition of knowledge, skills and 
competencies from each individual learning outcome (scored 12 or more points) can increase the 
number of points gained through the so-called. Challenge learning outcome. He can earn a 
maximum of 24 points through it. 
Challenge learning outcome consists of writing a seminar paper on a given topic, making 
presentations, critical review of a court decision or writing a project / paper in accordance with the 
approval of the teacher. 
Important: the only way to increase the total number of points is to challenge the learning 
outcome. Challenge points cannot be a substitute for points from learning outcomes. 

Points  Grade 

0,00-49,00 insufficient (1) 

50,00-59,00 Sufficient (2) 

60,00-75,00 good (3) 

76,00-90,00 Very good (4) 

91,00 + Excellent (5) 

1.8. Required literature  

• Cotton D., Falvey D., Kent S., MARKET LEADER Intermediate, Pearson, Longman (FT), 
2010 

• Collin P., Englesko-hrvatski poslovni rječnik, Školska knjiga, Zagreb, 2006. 
• Urbany M., Business Letters in English, Školska knjiga, Zagreb 
• John Eastwood, Oxford Practice Grammar Intermediate, Oxford 

1.9. Additional  literature (on the proposal of the study programme) 

• B. Mascull, Business Vocabulary in Use (advanced), Professional English, Cambridge, 2007. 
• Thomson A.J., Martinet A.V., A Practical English Grammar, Oxford University Press 
• Thomson A.J., Martinet A.V., A Practical English Grammar-EXERCISES 1,2, Oxford 

University Press 
• Ivir, Vladimir: Hrvatsko-engleski rječnik poslovno administrativnog nazivlja, Školska 

knjiga, Zagreb, 2007. 

1.10. Quality monitoring methods that ensure the acquisition of knowledge, skills and competences 

 
Keeping records of students attendance and activities, and information on student progress through 
independent assignments and colloquia will provide information needed for further instructions to 
students in order to increase the efficiency of their work, and also the teacher will receive earlier 
feedback on progress of the students and in which direction to “strengthen” the exercises in certain 
parts of the teaching. Students are informed of  their rights and obligations, as well as with the 
methods of work and the necessary literature. 
 
 
 
 
 
 



 
 
 
 
 
 


